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We have such a good story to tell!
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We have such a good story to tell!



Who is our 
target 

audience?



NOT ANIMAL ACTIVISTS





Do's of communication
• Be respectful at all times, whether or not you 

agree/disagree with their point of view

• Remember there are potentially thousands of opinions 

being formed on a whole industry based on what you say

• Remember it is a privilege to be asked

• Understand that food choice is a DEEPLY PERSONAL thing. 

It often surrounds family, religion, culture etc

• Accept that the disconnect is no-ones fault 



Dont's of communication
• Assume knowledge

• Become offensive or aggressive in any way

• Enter a conversation to 'educate' - aim to 

connect with them instead

• Use technical industry jargon

• Try to be someone else or fake







Kerchief Time!!!



What percentage of the 
Australian community 

don't know a single 
person that works in 
agriculture and rural 

industries?



42%



What percentage of the 
Australian community 
only know 1-2 people 

that work in agriculture 
and rural industries?



22%



What percentage of 
consumers are 

interested to know 
more about farming and 

food processing?



65%



WHAT AN 
OPPORTUNITY



We have such a good story to tell!



THE LIVESTOCK COLLECTIVE

WHO & WHAT ARE THEY ABOUT?



"When there is a 
void of information 
it will be filled"



We are stronger together





FILLING THE VOID

COMMUNICATIONS
LIVESTOCK LEADERS 

WORKSHOPSEVENTS

• Website live export 

page

• Website FAQ's

• Social media

• Media engagements

• Public facing

• 'Ag' events

• Feedlot 

tours

• Partnering with 

industry

• Human capacity 

building

• 'Collective' network 

alumni support



34k+ 
reached in 
one post 

6500 followers

4500 followers

3300 followers

10,000 followers

8-12 posts 
per month

SOCIAL 
MEDIA



Ranked 2-3 
on Google

60K+

website 
viewers

WEBSITE

Virtual Vessel 

tour and VR

Virtual Vessel 

tour and VR



300+ people 

on tour

EVENTS



Perth Royal 

Show 9000+ 
people through 

our stand

400 colouring 

competition 
entries



95% average 

overall 
satisfaction

200+ alumni

WORKSHOPS 



Subscription pack 
(including 

merchandise)

Monthly E-newsletter 

Opportunity for work 
experience with us

Subscription pack 
(including 

merchandise)

Monthly E-newsletter 

Invitation to events

Subscription pack 
(including 

merchandise)

Monthly E-newsletter 

Invitation to events 

Annual Report

Invest in The Livestock Collective. 
Subscribe to the Collective Community

$50 $350 $1,000 /YEAR /YEAR /YEAR

When there is a void of information it will be 
filled,  

STUDENT SUPPLY CHAIN 
PARTICIPANT

BUSINESS

Scan to Subscribe!



thelivestockcollective.com.au



Thank you 
Holly Ludeman

Questions?

@appletreeflat_nz

@thelivestockcollective


